
Your bookcases at home may no longer need the

sagging, overstuffed shelves to show how many

books you have read, only the ones significant

enough to have the honor of living with you.

Despite what the "doom and gloom" set would have you believe,
the bookshop is not dying: it is simply changing with the times.
Unfortunately, this does entail losing a significant number of our
favorite neighborhood book dealers along with a host of other retailers
and businesses that have worked tirelessly and still come up short
during turbulent economic times. This cloud does have a silver lining,
though! A new generation of tech-savvy entrepreneurs is emerging,
ready to carry the baton being passed from their race-weary mentors
to cross the finish line with a fresh approach to business and life as
we know it.

The humble neighborhood bookshop is a prime example of this trend.
For the better part of at least a decade, selling books online has become
a steady stream of revenue. There are pros and cons to this: on the one
hand, profit margin can be reduced dramatically, but on the other
hand, inventory is suddenly available to a global market as opposed
to just a local one. While one single book may sit on a shelf for years,
it could sell in a matter of

days when it's been made
available to the rest of the
world. There are now two

book- buying experiences
to be had. Browsing a
physical store uses all five
senses, an experience of
all available books in one

space, and perhaps the
discovery of things that had become latent in the memory or even
things we never knew existed. Finding books online is a very efficient
way to find a specific book or refine topics and have the item delivered
relatively quickly. Both methods can (and do) coexist peacefully even
within one individual.

What is really changing in the book industry is the image and utility of a
friendly neighborhood brick and mortar shop; their appeal is extending
to the clientele's work and recreational lifestyle. While author events

and book signings have always been a staple for bookstores, there is
an increasing demand for venturing out into other activities that may
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be a departure from literature altogether. Community forums, art
and craft workshops, live music, wine tastings, and full- blown coffee
bars are just the beginning of potential accoutrements that may take a
traditional store to the next level.

A common topic of discussion among booksellers and their customers
is the Kindle, Amazon.com's revolutionary mobile e-reading device.
While on the surface it may be seen as a threat (much like the MP3

player for music on vinyl and cd's), it actually represents a cultural
shift in the value of reading. The act of reading a book without actually
possessing the volume in its physical form allows individuals to
distinguish between what they wish to experience '9nce and what
they wish to own long-term. The disposability of the cheap mass
market paperback-you know, the whodunit with the coffee stains
and cracked binding after many bus rides?-is now in a greener, even
more portable digital format. The world we live in now demands that
we use both time and space more efficiently: the e-reader is simply a

tool that helps us maintain
this new structure while

still enjoying the little
luxuries we cherish. Your

bookcases at home may no
longer need the sagging,
overstuffed shelves to

show how many books you

have read, only the ones
significant enough to have

the honor of living with you. While the e-readerwill never completely
replace the "real" book, it is exciting to see the new opportunities for
reading styles to diversify. The pure enjoyment of reading is being
rediscovered by many due to the simple innovation of portability.

Has it been a while since you visited the bookshop folks in your
neighborhood? Check in on them soon-they may be up to much more
than you think!

Check out Inner Chapter Books in Seattle, WA for used books, espresso

& tea, beer & wine, free Wi~Pi, live music, special events or visit them at

InnerChaptersBooks. com or on FaceBook, Twitter, & FourSquare.


